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Via Electronic Comment Filing System

Ms. Marlene H. Dortch
Secretary
Federal Communications Commission
445 1ih Street, S.W.
Washington, D.C. 20554

RE: Petition For Declaratory Ruling Regarding AT&T's U-verse PEG Product,
CSR-8126, MB Docket No. 09-13

Dear Ms. Dortch:

Pursuant to Section 1.206 of the Commission's rules, this ex parte notice is filed on
behalf of the Alliance for Community Media, et al. ("ACM"). On November 7,2009, Dan
Coughlin of the Manhattan Neighborhood Network, Nantz Rickard of DCTV, Gloria Tristani
and the undersigned, of Spiegel & McDiarmid LLP, and counsel to ACM, met with Chairman
Julius Genachowski, his Media Advisor Sherrese Smith, and William Lake, Chief of the Media
Bureau, to discuss the above-referenced petition, and the matters described in the attached
handouts.

If there are any questions, please feel free to contact the undersigned.

C~Yl Iyurs,

Attachments

cc: The Honorable Julius Genachowski (Julius.Genachowski @fcc.gov)
Sherrese Smith (Sherrese.Smith @fcc.gov)
William Lake (William.Lake@fcc.gov)



Ex Parte of ACM, et ai. in
FCC DN 09~13, CSR-8126

Over the past few months, AT&T (together with USTelecom and the Independent

Telephone & Telecommunications Alliance, in one instance) has made several ex parte visits and

filings relating to the above-captioned proceeding and ACM's Petition for Declaratory Ruling,

urging the Commission to deny that Petition. l This ex parte filing summarizes the response of

the ACM Petitioners to those ex parte filings.

I. Contrary to the Claims of AT&T and Its Allies, ACM Petitioners
Do Not Seek to Preempt Any State Video Franchising Laws.

AT&T and its allies repeatedly assert that granting the petitions in this docket would

"effectively" or "implicitly" preempt state law - specifically, new state video franchising laws -

and that for that reason, the petitions should be denied? Neither AT&T nor its allies, however,

even so much as identifies any particular provision of any state law that would be preempted,

much less explains how the relief requested in ACM's Petition would preempt any such state

law.

The assertion is a red herring. ACM's Petition does not seek the preemption of any state

law or local franchise, and granting the relief requested would preempt no such law or franchise.

1 See June 11,2009, letter to Marlene Dortch from James E. Smith, MB Docket No. 09-13 ("June 11 AT&T Ex
Parte"); June 26, 2009, letter to Marlene Dortch from Henry Hultquist, MB Docket No. 09-13 ("June 26 AT&T Ex
Parte"); July 132009, letter to Marlene Dortch from Jonathan Banks, Joshua Seidemann & Robert W. QUinn, MB
Docket 09-13 ("July 13 AT&T/USTelecom/ITTA Ex Parte"); August 11,2009, letter to Marlene Dortch from
Henry G. Hultquist, MB Docket 09-13 ("August 11 AT&T Ex Parte"); August 19,2009, letter to Marlene Dortch
from Robert W. Quinn ("August 19 AT&T Ex Parte"); August 25,2009, letter to Marlene Dortch from Robert W.
Quinn ("August 25 AT&T Ex Parte"). The July 13 AT&T/USTelecom/ITTA Ex Parte, in turn, cites to four other
reply comments filed in this docket, and to which we will refer here: April 1,2009, letter to Michael J. Copps from
Governors Jon S. Corzine and Michael Rounds ("NGA Letter"); Aprill, 2009, letter to Marlene Dortch from Rep.
Phil Montgomery ("NCSL Letter"); April l, 2009, letter to Michael Copps from several state attorneys general
("NAAG Letter"); and Reply Comments of the American Legislative Exchange Council, March 31,2009 ("ALEC
Reply Comments").
2 July 13 AT&T/USTelecomIITTA Ex Parte at 1-4; June 26 AT&T Ex Parte at 2; August 19 AT&T Ex Parte at
attachment, p. I; August 25 AT&T Ex Parte at attachment, p. I; NGA Letter at I; NCSL Letter at I; NAAC; Letter at
J; ALEC Reply Comments at 1-16.



As already pointed out in ACM's Reply Comments, we do not contend that § 611

requires a franchising authority to impose any PEG requirements,3 and our Petition does not seek

to impose any PEG requirements where none exists under a state or local franchise. To the

contrary, as ACM's Petition itself makes clear on its face, the franchises under which each of the

individual local government and PEG center Petitioners operate - be they state or local

franchises - require the operator to set aside "capacity" for PEG use and to provide PEG

"channels," thereby triggering § 611.4 Indeed, with respect to every individual local government

or PEG center Petitioner operating in a state with a new state video franchising law under which

AT&T has been franchised, those new state laws uniformly provide for the setting~aside by the

state-franchised operator of "capacity" for PEG use and the delivery of PEG "channels."s

Thus, with respect to each Petitioner that is a local government or PEG center, its

franchise - again, be it a state or local franchise - is indisputably one that requires the operator to

designate "channel capacity" for PEG use within the meaning of § 611. In addition, the state

video franchising laws themselves require compliance with federal laws and regulations, and

thus clearly contemplate that PEG channels will be provided in a manner that satisfies

3 Reply Comments of ACM, et al., ME Docket No. 09-13, at 20 (filed August 1,2009) CACM Reply Comments").
4 Petition for Declaratory Ruling of Alliance for Community Media, et al., No. 09-13, CSR 8126, at 3-7 (filed Jan.
30, 2009) (HACM Petition"); ACM Reply Comments at 20 & n.38.
5 For Petitioners Sacramento Metropolitan Cable Television Commission and Foothill-DeAnza Community College
District, see Cal. Util. Code § 5&70(a) ("The holder of a state franchise shall designate a sufficient amount of
capacity on its network to allow the provision ofthe same number of [PEG] channels, as are activated and provided
by the incumbent cable operator that has ... activated and provided the greatest number of PEG channels ... under
any terms of any franchise in effect in the local entity on January I, 2007"). For Petitioner Chicago Access Network
Television, see 220 ILCS § 2 J-601 (a) ("the holder [of a state franchise] shall (i) designate the same amount of
capacity on its network to provide for [PEG] access use, as the incumbent cable operator is required to designate
under its franchise terms in effect with a local unit of government on January 1,2007; and (ii) retransmit to its
subscribers the same number of [PEG] channels as the incumbent cable operator was retransmitting to subscribers
on January 1,2007"). For Petitioner City of Raleigh, North Carolina, see N.C. Gen. Stat. § 66-357(b) & (c) (On
written request, a state-franchised "cable service provider must provide the requested PEG channel capacity," and
"A city with a population of at least 50,000 is allowed a minimum of three initial PEG channels plus any channels in
excess of this minimum that are activated, as of July I, 2006, under the terms of an existing franchise agreement
whose franchise area includes the city").
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requirements of the Cable Act. Accordingly, the Petition would not preempt any state video

franchising laws, and AT&T and its allies are wrong in suggesting otherwise.

Where, as in the case of the ACM Petitioners, § 611 is in fact tfiggered and does apply,

the Commission has authority to construe its meaning, including its references to "channel

capacity," as it does with all provisions of the Communications Act. Alliancefor Community

Media et al. v. FCC, 529 F.3d 763 (6 th Cif. 2008), cert denied, _ U.S. _' 129 S.Ct. 2821

(2009). That, along with applying existing FCC rules and policies, is all that the ACM Petition

asks the Commission to do.6 It therefore presents no preemption issue at all.7

II. The Commission's Authority over PEG Channels Is Not Nearly So
Narrow as AT&T Claims.

AT&T claims that the Cable Act "specifies one - and only one - federal obligation with

respect to how [PEG] prof:,JTamming is provided," namely, that PEG channels must be on the

basic tier where a cable system is not subject to effective competition.s

AT&T's claim is demonstrably false. Even its ally, ALEC, proves as much by conceding

that § 611 (e) prohibits a cable operator that provides PEG capacity from exercising editorial

6 As noted in the ACM Petition (at 23-25 & 3] -33), the Cable Act defines "channel," and § 6] ) uses the same
phrase, "channel capacity," as the Act's must-carry and leased access provisions. The Commission has also by rule
and policy long imposed the same signal quality standards on PEG channels as it has on broadcast channels (id. at
25-27). All the Petition asks is that the Commission continue to recognize these same principles in the context of
AT&T's PEG product.
7 Even if AT&T and its allies were correct (and they are not) that the Commission somehow lacks authority to
construe § 6J J or establish requirements relating thereto (July] 3 AT&T Ex Parte at 2; ;\;LEC Reply Comments at
9), the very precedent ALEC cites for this proposition (id.) holds that § 6) l's purpose was to prevent states from
doing precisely what AT&T and its allies contend state video franchising laws do:

"In passing the PEG provision [Section 61 I], Congress thus merely recognized and
endorsed the preexisting practice of local franchises on the granting of PEG access ..
All the statute does, then, is preempt states from prohibiting local PEG requirements (if
any states were to choose to do so) and preclude federal preemption challenges to such
[PEG] requirements, challenges that cable operators might have brought in the absence of
[Section 61 ]].

Time Warner Entertainment v. FCC, 93 F.3d 957, 972-73 (D.C.Cir. 1996) (citations omitted) (emphasis added).
8 June 26 AT&T Ex Parte at 1. Accord June]) AT&T Ex Parte at attachment, pp. 4-5; July 13
AT&T/USTelecomlITTA Ex Parte at 2; August] 1 AT&T Ex Parte at attachment, p. 2; August 19 AT&T Ex Parte
at attachment, p. ]; August 25 AT&T Ex Parte at attachment, p. ].
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control over that capacity, ALEC Reply Comments at 12. Moreover, our Petition argues that

AT&T's PEG product violates this very "editorial control" prohibition in § 611(e). ACM

Petition at 23-30; ACM Reply Comments 19-20 & 25-26,

But § 611 and other provisions of the Cable Act and Commission rules also impose other

requirements on cable operators that provide PEG channel capacity, almost all of which AT&T's

PEG product violates. Thus, § 611 obligates cable operators whose franchises so provide to

furnish "channel capacity" for PEG use, statutory terms that the Commission is authorized to

construe, and has construed. As ACM has shown in its filings in this docket, AT&T's PEG

product fails to provide such "channel capacity." ACM Petition at 31-33; ACM Reply

Comments at 21-23.

Commission rules and decisions likewise establish that PEG channels are subject to the

Commission's cable signal quality standards and that cable operators may not single out PEG

programming for discriminatory treatment, yet AT&T's PEG product does just that, ACM

Petition at 8-30; ACM Reply Comments at 23-25,

In addition, the "pass through" obligations ofthe Commission's closed captioning rules

apply to any programming that is delivered in closed captioning to a cable operator or other

video 'program distributor, and there is no exception for PEG programming delivered with closed

captioning, Yet again, AT&T's PEG product has failed to comply with this obligation,9

9 ACM Petition at 33-42; ACM Reply Comments at 27-30. We are aware that AT&T now claims that it is
scheduled to deploy closed-captioning capability in its PEG product in the second or third quarter of2009. June II
AT&T Ex Parte at attachment, p. 2; August 11 AT&T Ex Parte at attachment, p. 2; August 25 AT&T Ex Parte at
attachment, p. 2. AT&T has not said, however, whether it is deploying PEG closed captioning universally
throughout its U-verse video footprint, and whether it is providing closed captioning automatically to PEG
programmers without any need for PEG programmers to request it - both ofwhich AT&T no doubt does for
commercial programmers, and which FCC rules require, AT&T's closed captioning obligation applies everywhere
it provides U-verse video service, and requiring PEG programmers, unlike other programmers, to have to
specifically request that capability in order to receive it is yet another form of discrimination against PEG, In

(Continued .. ,)

4



The bottom line is that the Cable Act and Commission rules and policies impose

obligations on cable operators with respect to provision of PEG capacity and delivery ofPEG

channels well beyond the single obligation alleged by AT&T, and that AT&T's PEG product

fails to comply with virtually all of those obligations.

III. AT&T Is In Fact Providing "Cable Service" and Is Thus a "Cable
Operator."

AT&T persists in its ex parte filings with the argument that its multichannel video service

is not a "cable service" and thus that it is not a "cable operator" subject to Title Vl. 10 We will

not burden the Commission with repeating the many fallacies of this contention except to note

that AT&T's V-verse multichannel video service is in fact engaging in "one-way transmission"

ofvideo programming to subscribers within the meaning of § 602(6)(A), and that the "subscriber

interaction" in AT&T's V-verse video service is unquestionably "required for the selection or

use" of video programming within the meaning of § 602(6)(B). ACM Reply Comments at 5-14

& 19. Although AT&T clearly wishes it were otherwise, the "cable service" definition is

transmission protocol agnostic.

c... continued)
addition, AT&T's belated effort does not cure its longstanding and willful past failure to comply with the FCC's
closed captioning rules, nor has AT&T ever even bothered to ask properly for waiver of those rules. ACM Reply
Comments at 28-30. Moreover, Petitioners have reason to believe that the purported closed captioning capability
that AT&T professes to have added to its PEG product is not equivalent, in terms of functionality and costs, to the
closed captioning it provides for non-PEG video programming channels.
10 June J1 AT&T Ex Parte at attachment, p. 5; August J1 AT&T Ex Parte at attachment, p. 4; August J9 AT&T Ex
Parte at attachment, p. 4; August 25 AT&T Ex Parte at attachment, p. 4.
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IV. AT&T's U-verse Video PEG Product Singles Out PEG, and
Essentially Only PEG, for Discriminatorily Inferior Treatment,
and Such Discriminatory Treatment Is In No Way "Intertwined"
With Broadband Deployment.

AT&T asserts that its PEG product "is a different, not inferior, product," that its "V-verse

TV is inextricably intertwined with broadband deployment," and that granting the petitions

"would stop [technological] advances in their tracks by locking video providers into providing

PEG programming in the same way they have for the past three decades." 11 These assertions rest

on factually flawed premises and unsound analysis.

As an initial matter, AT&T's claim that its PEG product treats PEG programming in a

manner that is merely "different, not inferior," to non-PEG programming on its V-verse video

system is roundly refuted by the record. That record leaves no dispute that, in terms of

accessibility, functionality and quality, AT&T's PEG product treats PEG programming in a

markedly inferior fashion as compared to AT&T V-verse video system's treatment of all other

basic or cable programming service tier programming. 12 In fact, AT&T's bland statement that

the "principal difference between V-verse PEG and commercial programming is the manner by

which subscribers access the programming,"l3 is the ultimate of euphemisms. One could

likewise argue that the "principal difference" between a desert and a rain forest is their "access"

to water, but what a difference it is.

AT&T's statement fails to note the lack of closed captioning capability, secondary audio

programming ("SAP") capability, DVR capability and channel surfing capability, as well as the

II August J J AT&T Ex Parte at attachment, pp. 2-3; June 11 AT&T Ex Parle at attachment, pp. 2-3; July 13
AT&T/USTelecom/ITTA Ex Parte at 1.
12 ACM Petition at 8-22; ACM Reply Comments at 2-3,24-25 & 30-37. See also comments of other parties cited in
id. 2-3 nn. 3-4, 24 nn. 42-45 & 31-33 nn. 53-37.
13 June II AT&T Ex Parte, at attachment, p. 2. Accord August 11 AT&T Ex Parte at attachment, p.2; August 19
AT&T Ex Parte at attachment, p. 2; August 25 AT&T Ex Parte at attachment, p. 2.

6



different and inferior protocols and compression techniques, that have characterized AT&Ts

PEG product. ACM Petition at 8-22. The record in this proceeding underscores the adverse

effect on PEG programmers and viewers resulting from this different and inferior "access" and

service functionality that AT&T provides to PEG programming: substantially reduced

subscriber access to, and viewership, of PEG programming, and the uniquely local and public

interest programming it provides both to local residents generally and to underserved segments

of the community such as the visually impaired. 14

AT&1's attempt to justify its discriminatorily inferior treatment of PEG as somehow

necessary to promote broadband deployment is disingenuous. AT&T has chosen to single out

PEG, and essentially only PEG, among all other types oftraditional cable video programming,

for discriminatorily unfavorable treatment in terms of accessibility, functionality and signal

quality. Apparently AT&T believes that only PEG, unlike the other video programming it

carries in its V-verse video system, must be singled out and sacrificed on the supposed pretext of

broadband deployment.

But the record in this proceeding refutes that assertion. The commercial channels on

AT&T's V-verse video system, although transmitted to the subscriber's converter box in Internet

protocol, function just like video channels on a traditional cable system. ACM PEG Petition at

10-20; ACM Reply Comment at 8-14 & 31-33. Moreover, AT&T has admitted that it could treat

PEG programming in the same way but complains about the cost of doing so. ACM Petition at

21-22; ACM Reply Comments at 16-18 & 38-39. Aside from the fact that, relative to AT&T's

immense size and capital budget, its claim of cost burden rings hollow, id. at 16-18, AT&T has

essentially conceded that this is not a matter of technological feasibility, but of AT&T's own,

14 See sources cited in note 12 supra.
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unilateral business decision to save costs by singling out PEG programming for disparate,

inferior treatment.

Thus, contrary to AT&T's suggestion, the ACM Petition does not ask the FCC to stop

AT&T from using Internet protocol, or any other protocol, to transmit PEG or other video

programming. The ACM Petition only calls for treatment ofPEG programming channels that is

equivalent to AT&T treatment of other basic and traditional cable programming service tier

channels on its U-verse system.

It is difficult to take seriously AT&T's claim that requiring PEG programming channels

to be treated like other video programming channels on its system would "lock in" AT&T to the

past, while AT&T's treatment of those other video programming channels does not. 15 We doubt,

for instance, that the Commission would even consider a claim by AT&T that it was unilaterally

entitled to ignore the must-carry provisions of the Act or Commission rules because such a

violation was "intertwined with broadband deployment" or necessary to avoid "locking in"

AT&T to past technologies.

There is no reason to reach a different conclusion with respect to PEG. As we have

shown in our prior filings, AT&T's PEG product, and its inherently discriminatorily inferior

treatment of PEG, violates both the Act and Commission rules and policies, and this was a

deliberate business choice AT&T made in designing its PEG Product. There is no exception to

those requirements, nor should there be.

15 In fact, contrary to AT&T's implication, e.g., August 25 AT&T Ex Parte at attachment, pp. 2-3 & 5-6, the
Internet protocol nature of AT&T's system actually should make it easier, not more difficult, to direct the specific
PEG channels of the local community where a subscriber resides to that subscriber. ACM Petition at 21 & Exh. G;
ACM Reply Comments at 31 & Exh. A.

8



The uniquely local character of PEG programming and the vital localism and diversity

interests it serves deserve maximum protection from the Commission as guardian of the public

interest, as contrasted with the economic interests of AT&T, the largest telecommunications

company in the world. 16 If AT&T were to be given a license to relegate PEG to discriminatorily

inferior accessibility, functionality and signal quality, then all other, far smaller cable operators

with lesser resources would no doubt claim entitlement to the same license. And that would lead

to the eventual extinction ofPEG. Moreover, it would establish a principle that cable operators

are entitled to discriminate against and among applications and content that they are obligated by

law to carryon their cable systems. To establish such a non-neutrality principle would have

truly negative implications for broadband policy generally.

16 See ACM Reply Comments at 3-5 & 37-39.
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ALLIANCE FOR COMMUNITY MEDIA

FCC Docket MB 09-13 (CRS-8126 et af.)

I. AT&T's lJ-Versc Multichannel Video Service is a "Cable Service."

A. AT&T's U-verse video programming is a proprietary package of video
programming (i.e., ofAT&T's own choosing) that AT&T transmits to subscribers
over its own landline system of closed transmission paths that crosses local ROW.
AT&T is therefore delivering a "cable service" over a "cable system."

B. AT&T admits it is an MVPD and thus that it delivers "video programming."

C. AT&T admits that it chooses the contents of its video programming package. It
therefore admits that it is engaging in "one-way transmission" of video
programming within the meaning of § 602(6)(A). NCTA v. FCC, 33 F.3d 66, 71
(D.C. Cir. 1994); Video Dialtone Reconsideration Order, 7 FCC Rcd 5069, 5071
(1992); Cable Modem Ruling, 17 FCC Rcd 4798, 4834 (2002).

D. All of the subscriber interaction involved in AT&T's multichannel video
programming service fits comfortably within "subscriber interaction ... which is
required for the selection or use of such video programming" within the meaning
of § 602(6)(B). See SNET, 515 F.Supp. 2d 269, 279-80 (D. Conn. 2007); H.R.
Confer. Rep. No. 458, l04th Cong., 2d Sess. at 169 (1996).

E. The "cable service" definition is transmission protocol agnostic. It also draws no
distinction between whether the system delivers one channel at a time as the
subscriber selects it (VOD), or delivers all channels on a tier at once. See SNET,
supra.

F. Since AT&T's multichannel video programming service is not delivered by a
"radio-based system," through video common carriage, or through an OVS, § 651
dictates that AT&T must be providing the service as a "cable operator" under
Title VI.

II. Finding That AT&T Is Providing a "Cable Service" Would Not Pre-Judge Any
Larger Issues About Treatment ofInternet Services or Broadband Networks.

A. IP is a transmission protocol, not the Internet. AT&T's video programming
service is not Internet-based; it just happens to be delivered from AT&T's VHO
to the subscriber's set-top box in Internet protocol (where it is converted to digital
or analog). But AT&T's multichannel video service remains a proprietary,
"closed" package of video programming that is not delivered to subscribers over
the Internet. It is therefore readily distinguishable from online video services
such as Hulu and YouTube.



B. As a closed, proprietary package of video programming not delivered over the
Internet, AT&T's V-Verse video service is not Internet access and thus bears no
resemblance to the service at issue in the Cable Modem Ruling.

C. As a Title VI "cable service," AT&T's V-verse video service is subject to
preemptively light regulation at all levels. See §§ 624(a) & (f)(1).

III. Even if AT&T Were Not Providing a "Cable Service' (but it clearly is),
the FCC May Grant All of the Relief Requested in ACM's Petition
Under Title 1.

A. In its January 12,2006, ex parte letter (at p. 9) in WC Docket No. 04-36, AT&T
conceded as much:

[1]f additional safeguards are necessary, the
Commission's Title I authority over video services
is more than sufficient to address them; AT&T and
others have made clear that they are fully prepared
to pay franchise fee equivalents, to support PEG
programming, and to otherwise work with local
governments and the Commission to protect the
public interest.

(Emphasis added.)

B. We believe, however, that the applicability of Title VI to AT&T's V-verse video
offering is clear, and that Title VI presents a much cleaner, more
competitively-neutral, and preferable, way to resolve the issue.

IV. The Commission Can and Should Act Promptly on the PEG Petitions.

A. AT&T is forging ahead as if it were not subject to Title VI, to the detriment of
PEG centers and their viewers.

B. AT&T once believed prompt FCC action was required on the V-verse "cable
service" issue. In the same January 12,2006, ex parte letter (at 3-5), AT&T
argued that "Commission action" on the U-verse "cable service" issue was
"overdue," and that it was "imperative" that the Commission "do so quickly."

2



Manhattan Neighborhood Network
537 West 59th Street
New York, NY 10019

Manhattan Neighborhood Network
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• classrooms
• Youth Media Lab
• edit stations

• classrooms
• non-linear edit
• express studios



history

The new center will have live broadcast facilities, multi-purpose rooms for community meetings, exhibition
and performance space, and access to broadband technology and training.

Manhattan Neighborhood Network
(MNN) is renovating a historic East
Harlem firehouse buildrng on East
104th Street, between Lexington
and Third avenue, ta create a
new satellite location,

about the project

The project will transform the
124-year-old historic landma to a

te-of-the-art media center prav; g local
r - and young people in particular - with full

access to new communications technology,

Built in the late 1800s, the
firehouse was designed by the official

architects of the New York Fire Department for
Engine Co. 53, which moved in on January 15, 1885.

The basement housed coal storage and the street level floor
was roughed up to provide traction for the horses, which were
used until the early 1920s.

In 1972, after a series of upgrades, Engine Co, 53 moved to
Third Avenue and 102nd Street. EI Museo del Barrio began
renting and eventually purchased the old firehouse building.

In 2007, MNN bought the building and began renovations. The
building is expected to re-open in early 2009.

MNN's broad goals for the firehouse renovation project are:

provide open and equitable access to technology and training
• ensure youth ac s to new media, t "ng and mentoring
• To empower neigh d residents thro access to media
• To support the revitalization of East Harlem d Upper Manhattan

1905

Within the building, a Youth Media Lab will cater to young people, ages 12 to 25. New
economy skills and job training will be provided, and 20 hours a week of youth
programming will be produced from this new location.

MNN is working with neighborhood groups to return this long
vacant building to full community use, bridging the
digital divide by providing residents full-access
to state of the art communications
technology training.
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Founded in 1992, MNN provides the means and opportunities for Manhattan
residents to exercise their First Amendment rights through the medium of cable
television. MNN's four cablecast channels reach some 600,000 cable subscribers
as well as additional viewers online.

about MNN

MNN provides free training in television production, editing and broadcasting
and has a nationally recognized Youth Channel. Its Community Media
program helps nonprofits and community-based organizations
with equipment, training and support. Through these
services.. MNN seeks to engage the diverse raciaL
ethnic and geographic communities of
Manhattan in the electronic
communication of their varied
interests, needs and
identities.

"We want to empower local neighborhoods thl
access to digital media. What better way to do this tt

take a historic building that once served the neighborhoof
restore it to full communit:

--Dan Coughlin, executive director,

"I want to thank MNN for bringing this laboratory of dreams to young people. Th
town rich in media opportunities. The dreams of our youth will gallop out of this fire st

not just on East 104th Street, but for the entire comm
-- U.S. Rep. Charles R,

HI want to thank MNN for bringing this technology and!
opportunity to East Harlem, and more importantly t

young people of Manh,
--Manhattan Borough President Scott St



aOOUT Tne arcnneCTS

Koslow Greenwood Architects (KGA) is a full--service
design studio based in SoHo and a leader in the
design of broadcast and media production facilities.

KGA has been recognized by the New York City
landmarks Preservation Commission, the New York
La ervancy and the Victorian Society

.with awards for adapting historic
for modern use.

Broadcast clients include CNN, NBC, PBS, MTV, VH-l,
Nickelodeon and HBO Studio Productions_

KGA ssignificant experience ereating spaces
for a of cultural and performing arts
organizations, inclUding The Shubert Organization,
Central Park's Delacorte Theater, Brooklyn
Tabernacle and the Salvation Army's Centennial
Memorial Temple.

.. We are fortunate to have the opportunity to work with
MNN on its new community media center. The
synergy between our two organizations, along with
our capability to deliver on the project's unique
requirements, is considerable.

Kostow Greenwood's technical broadcast expertise,
combined with our background in historic
preservation, will help transform the firehouse into a
state-of-the art public access broadcast facility. "

-Jane Greenwood - Kostow Greenwood Architects



NATIONAL OFFICE
1100 GSlreel, NW
Suile 740
Woshinglon, DC
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Building Community Through
Media Since 1976

About the Alliance for Community Media

Mission Statement

In order for democracy to flourish, people must be active participants
in their government, educated to think critically andfree to express themselves.

The Mission ofthe Alliancefor Community Media is to advance democratic ideals
by ensuring that people have access to electronic media and by promoting

effective communication through community uses ofmedia.

Since 1976, The Alliance for Community Media, a national nonprofit membership
organization, has been dedicated to advancing democratic ideals by ensuring that
all people have access to electronic media and by promoting effective
communication through community uses of media.

Alliance members are committed to our Founding Fathers' principles that people
must be active participants in their government, educated to think critically and
free to express themselves in order for democracy to flourish.

The Alliance advances these principles through leadership, public education, a
progressive legislative and regulatory agenda, technical assistance, coalition
building and grassroots organization.

The Alliance represents the interests of over 3,000 Public, Educational and
Governmental (PEG) access organizations and community media centers
throughout the country and the millions of people who use them to communicate
with their local religious, community and charity groups.

Local community groups, public schools, religious institutions, colleges and
universities, government officials, the disabled, and second language
communities, as well as national institutions such as NASA, the US Department
of Education, and the US Army, to name a few, all use PEG access facilities and
equipment to advance their causes through cable television. Local PEG access
programmers produce over 20,000 hours of new programs per week, and serve
more than 250,000 organizations annually through the efforts of an estimated 1.2
million volunteers.

The Alliance provides critical support services for its member community media
centers and for the primarily volunteer staff that keep these electronic outposts of
democracy in operation. By working with Congress, the Federal Communications
Commission, state legislatures, state public utilities commissions, county and
municipal officials, and coalition partners, the Alliance promotes favorable public
policy legislation and regulation that supports PEG access.

For more information about the Alliance for Community Media, visit
www.alliancecm.org.



AboutMNN

Founded in 1992, the mission of Manhattan Neighborhood Network (MNN) is to ensure
the ability of Manhattan residents to exercise their First Amendment rights through the
medium of cable television.

MNN administers the four Public Access cable TV services in Manhattan, reaching
620,000 cable subscribers on the RCN, Time Warner and Verizon FiOS cable systems.

Over the last five years, MNN presented an annual average of about 20,613 hours of
locally-produced programming in more than 40 languages. Cablecasting occurs 24
hours a day, seven days a week, with far fewer repeats than commercial cable channels.

No other broadcaster in the United States presents such a range, diversity and amount
of locally produced programming. All MNN programming is streamed live on its

MNN offers free training and certification classes in video production, editing and
broadcasting to Manhattan residents. During the five-year period ending in 2008, MNN
trained 11,900 people and certified an average of 713 individuals annually.

Studios, editing facilities and camera equipment are also available free of charge to
Manhattan residents. Between 2003-2008, the following packages were checked out:

• Studios: 18,742 times (average of about 72 times per week)
• Editing: 40,319 times (average of about 155 times per week)
• Camcorders: 11,669 checkouts (average of about 45 checkouts per week)

MNN's Community Media grants program has allocated $3,000,000 to over 100
community organizations to use media to facilitate community dialog, provide local
perspectives, highlight civic process and foster local cultural expression.

MNN's Youth Channel is currently a key partner in a national digital video bicycle
network using cable, Internet, and peer-to-peer software to distribute youth-produced
content to other community media partners around the country.

In 2007, MNN acquired the historic EI Barrio-East Harlem Firehouse in Upper
Manhattan. Renovation is underway to create a state-of-the-art Community Media
Center aimed at ensuring equitable access to new media skills and training services for
all of Manhattan's diverse neighborhoods, helping to overcome the digital divide.

In providing services, MNN seeks to involve the diverse racial, ethnic and geographic
communities of Manhattan in the electronic communication of their varied interests,
needs, concerns and identities.



Bridging the digital divide
Computer litemcy training
Diversity
Multiplatform - investing in existing infrastructure
Expansion and Youth channel

•
• In 2007, MNN acquired the historic East Harlem Firehouse on 104th Street. Renovation

is underway to create a satellite Community Media and Broadcast Center at this 2nd
location, which is intended to help MNN handle the growing demand for use of its
resources at the West 59th Street facility. The Firehouse facility will house live and
production studios; multi-purpose meeting, exhibition and performance space; training
rooms; editing suites; and camcorder check-out areas. The Firehouse facility will
dedicate two floors of resources for MNN's Youth Channel project.



Manhattan Neighborhood Network
Meeting the Communication Needs & Interests ofNew Yorkers

MNN & NYC - A Model Franchise for the Public Interest

• Verizon a new entrant and very supportive of PEG.
• Verizon provides the same channel quality, functionality, location &

accessibility for PEG as it does to local broadcast channels.
• TWC &Verizon are increasing MNN Public Access Channels from 4 to 9.

Public Access & MNN Building Local Media

• Over 3,000 community-based PEG centers around the country with more
than two decades of experience working with local communities to
encourage and facilitate participation in media.

• MNN currently expanding local news and citizen journalism across multiple
digital media platforms, including VOD and PDAs.

• MNN rolling out a Civic Channel, the only broadcaster focused solely on civic
processes and public policy affecting 1.6 million Manhattan residents.

AT&T Should Match the Existing Standard and Longstanding Practice

• TWC, Cablevision, RCN and Verizon are able to meet public interest
obligations in NYC. They all provide PEG channels with the same quality,
location and accessibility as broadcast & other commercial channels.

• AT&T is larger than Cablevision, RCN and TWC, the three cable operators
with the most subscribers in NYC, combined.

New Yorkers Very Concerned about the Dangerous Precedent Set by AT&T's
Verse Product and the Threat Posed to Media Localism and Diverse Voices

• In the NYC market, Public Access channels are the only 24-7 local channels.
• On MNN, more than 30 languages this quarter and nearly half of the

producers are people of color. More than half of the staff are people of color.
• If AT&T is permitted to single out PEG for demotion to an "application" with

inferior accessibility, functionality, location & quality to broadcast & other
commercial channels, other far smaller cable operators, like TWC,
Cablevision, RCN and Verizon will do so as well.

212-757-2670' fax. 212-757-1603 . www.mnn.org


